Table 1 Descriptive profile of the review corpus by site
	Variable
	Sacred Monkey Forest Sanctuary
	Sangeh Monkey Forest

	Sample size (n)
	500
	471

	Mean rating (SD)
	4.35 (0.95)
	4.31 (0.94)

	Median rating
	5
	5

	Aggregate TripAdvisor rating
	4.2 / 5
	4.3 / 5

	Total reviews (population)
	35,633
	486

	Review period
	Jun 2023 – Sep 2025
	Jan 2015 – Sep 2025

	Sample as % of population
	1.4%
	~97%

	Domestic reviewers (%)
	5.1%
	17.3%

	Chi-square test (domestic)
	χ²(1, N = 729) = 26.63, p < .001, V = .191


Note. IQR = interquartile range. Domestic reviewer percentage based on reviewers providing location information (Sacred Monkey Forest n = 481; Sangeh Monkey Forest n = 248). Chi-square test compares proportion of domestic reviewers between sites.
Table 2 Sentiment profile comparison between Sacred Monkey Forest Sanctuary and Sangeh Monkey Forest
	Measure
	Sacred Monkey Forest (n=500)
	Sangeh Monkey Forest (n=471)
	Test statistic
	p
	Effect size

	Positive (%)
	88.8
	90.4
	χ²(2) = 1.74
	.420
	V = .042

	Negative (%)
	10.0
	7.9
	—
	—
	—

	Neutral (%)
	1.2
	1.7
	—
	—
	—

	Compound M (SD)
	0.656 (0.450)
	0.682 (0.418)
	U = 112,858.5
	.263
	r = .036

	Compound median (IQR)
	0.840 (0.624–0.933)
	0.855 (0.629–0.946)
	—
	—
	—

	High intensity |comp| ≥ 0.5 (%)
	79.6
	79.2
	χ²(2) = 0.28
	.869
	V = .017

	TextBlob polarity M
	0.263
	0.228
	U = 130,762.0
	.003
	r = .096

	TextBlob subjectivity M
	0.550
	0.509
	U = 134,718.5
	< .001
	r = .125*


Note. VADER = Valence Aware Dictionary and sEntiment Reasoner. Chi-square tests used for categorical variables (classification, intensity); Mann–Whitney U tests for continuous variables. Effect sizes: Cramér's V for chi-square; r = |Z|/√N for Mann–Whitney. *Small effect (r = .125, p < .001).
Table 3 Distribution of reviews across cognitive, effective and conative destination image dimensions by site
	Dimension (CAC component)
	Sacred Monkey Forest n (%)
	Sangeh Monkey Forest n (%)
	χ²(2)
	p
	Cramér's V

	Perception (cognitive)
	320 (64.0%)
	306 (65.0%)
	0.17
	.919
	.013

	Practice (conative)
	176 (35.2%)
	162 (34.4%)
	
	
	

	Resonance (affective)
	4 (0.8%)
	3 (0.6%)
	
	
	

	Total
	500
	471
	
	
	


Note. CAC = Cognitive-Affective-Conative. Perception = cognitive dimension; Practice = conative dimension; Resonance = affective dimension. χ² test compares distribution across three dimensions between sites. V = Cramér's V effect size.
Table 4 Thematic clusters within the Perception (cognitive) dimension
	Cl.
	Label
	Top TF-IDF terms
	n (total)
	M comp.
	Sacred Monkey Forest % (of Perception)
	Sangeh Monkey Forest % (of Perception)

	0
	Aesthetic Beauty & Cautionary Observation
	beautiful, nice, careful, photos, watch, jump, park
	178
	0.674
	25.6% (n = 82)
	31.4% (n = 96)

	1
	Wildlife Interaction & Guided Encounter
	guide, feed, aggressive, friendly, peanuts, close, recommend
	180
	0.721
	23.4% (n = 75)
	34.3% (n = 105)

	2
	Holistic Experiential Narrative
	experience, walk, visit, worth, day, temple, trees, pleasant
	268
	0.671
	51.0% (n = 163)
	34.3% (n = 105)

	Note: Cluster distribution between sites: χ²(2, N = 626) = 18.35, p < .001, V = .171 (small effect). Cluster 0 sentiment: Sangeh Monkey Forest (M = 0.741) > Sacred Monkey Forest (M = 0.595), U = 3,146.0, p = .021, r = .173.


Note. Clustering performed using k-means (k = 3) on TF-IDF feature vectors (max 2,000 features, unigrams and bigrams, English stopwords removed) of Perception-dimension reviews (n = 626). M comp. = mean VADER compound score. Cluster distribution between sites: χ²(2, N = 626) = 18.35, p < .001, V = .171.

